ROYAL VELVET

Re-coloring A Brand

As part of its acquisition of Royul Velvet,
Iconix brands wanted to tuke RV's success
and optimize it through d re-launch that
opened up u fresh brand voice without
binniny the equities that got RV where it is
in the first pluce.

ROYAL VELVET

What we wanted:

— modernize the look und feel of Royul Velvet’s murketing

— bredk through the boring sfill-life approuch of the cuteyory

— innovute to increuse RV's visibility in marketing and in-store

— yet the home, und fushion, press to take a fresh look ut the product

What we did:

- we mude an fresh, emotiondl connection with the customer the first priority
— linked the brand’s Royul connections to owning color

used ‘colorful” ‘Royal’ fumilies portrayed in the emotional style of frugrance
advertisinyg

creuted u twist o put the spotlight on product—the RV tote,

a sell-out in two weeks

re-invented in-store display und graphic strategies

What we achieved:

A brand that stops dreaming stops growing. Roydl Velvet heeded u hew
dreum to tuke it fo the hext level. We took u fresh, modern, enguyging look und
feel, so the product didn’t have dll the pressure of selling itself. Connecting
with consumers on the emotiondl level, let RV still be the color kings but

ulso the bed und bath choice of colorful people. Playing smart with brand
expectations can redlly work.
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