THEORY

Re-puckuying A Brand

Theory CEO Andrew Rosen usked
playworkgroup to revamp packaging
for the fashion forward brand.

What we wanted:

— innovute to reflect brand’s forward-thinking imuge

— solve spuce und shippiny issues und reduce reluted costs
— creute u more sustuinable system

What we did:
— edited down to two buyg shupes that fit dll products

— reduced storage/shipping requirements und costs

— creuted reusuble, fushion-relevant shapes: tote shopper
und messenyer bay

— innovuted with u magnetic presentation/yift box

— offered dll-seusons bluck and white options

found materidls that set the bags on the cutting edye

What we got:

— cohsumers immediately ‘got’ the new puckaging from betd intro
— Theory put system into production for worldwide use

- buys were so popular, Theory is testing Itd. editions protos for sule

What we achieved:

PWG knows consumers cun tell u brand by its cover. Plus, puckaging is hot
utilitarian, it’s value udded. It makes every customer a brand

umbussudor, fuking the brand to the streets. A well-made, well-desighed
currier is a direct reflection of udvanced product design und overdll brand
image. What’s outside hus to be as good us what's inside the packuye.
That's what we worked, und played, with throughout the project.
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