What we wanted:
WEI'I' sou I'ED - to embody U hew vision of tfravel us un experience of connection

fravel style purpose BRAND - creute u platform for the brand to build on
— desigh an identity to run ‘like a thread’ throughout the brand
— cohnhect u community that mirrors the community-focus of the brand

Well souled founder Mitul Shah usked What we did:

Pluy Work Group fo bring her new brund - created u 360° identity, with look, feel, tone und voice us relutuble us
to life—in books, advertising, online, the fouhder’s own

retuilers, pop-up shops, exhibitions, - plutformed the brund with the first well souled book—design, content,
events und more. imagery, production

— conhducted virdal und yguerillu marketing to seed brand communities
onhline und off

- desighed retdil opportunities, digital, temporary and conventional

— website focused to be u sociul hetworking vehicle for the brand

What we achieved:

When un ideu is truly hew, tried und true solutions won’t do dll the work.

Well souled wus one of those hew ideus, credting a global community as a
new vision of what d ‘fravel’ brand can mean., We started with the book, in

u sense, to yuide our own journey of credtion. It becume the sourcebook for
web, virdl, sociul hetworking, retdil connections und dll the different threads
that run through well souled aund make it a uniyue ylobual brand.
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